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Message from the Chief Executive Officer

Dear stakeholder

The reports in this section provide insight into our approach to sustainability, which focuses on creating value for stakeholders and 
driving growth, underpinned by our core principles of growth, integrity, innovation, agility, speed, quality and humility. Our ability to 
create value for our stakeholders is supported by maintaining robust ethics, governance and risk management processes and 
structures.

The reports in this section include:

• our strategic focus and key material matters;

• our operating context, its implications for the business and our response;

• our key stakeholders, their interests and issues, and our response;

• the risks and opportunities our business faces;

• transformation in the business to date and our goals;

• an overview of our environmental approach;

• the sustainability journey of our brands; and

• our CSI activities in local communities.

In addition, the Remuneration report, which has taken into account the views and recommendations of some of our key stakeholders, 
contains enhanced disclosure regarding sustainability and governance measures. There is now greater focus on performance-related 
measures which are used to drive and evaluate the business, resulting in a better alignment of management incentives with 
shareholder interests. 

Our efforts to address social and environmental challenges and contribute to transformation in our business align with the United Nations’ 
Sustainable Development Goals (UN SDGs), which define global priorities and aspirations for 2030 in terms of sustainability by eliminating 
extreme poverty, protecting the planet and ensuring prosperity for all. We recognise these SDGs as being of vital importance to short, 
medium and long-term sustainability and a key driver of economic growth, whereas failure to address these goals will perpetuate social and 
economic instability.

We have identified the following SDGs to which we believe we can contribute the most and have the most impact on. In order to 
integrate the SDGs into our strategic approach, we mapped our material matters to the SDGs to determine which goals provide the 
greatest potential for impact and where the key opportunities lie in our business. Our contribution to the SDGs is largely determined by 
the changing landscape in our operating markets, as well as the interests and issues raised by our stakeholders.
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UN SDG

Goal Promote sustained, inclusive and 
sustainable economic growth, 
full and productive employment 
and decent work for all

Build resilient 
infrastructure, promote 
inclusive and 
sustainable 
industrialisation and 
foster innovation

Ensure sustainable 
consumption and 
production patterns 

Take urgent action to 
combat climate 
change and its 
impacts

Famous Brands’ 
related key 
strategic/
material matter

• Develop our people; ongoing 
commitment to transformation

• Enhance our financial 
performance

• Optimise capital management

• Lead in the 
categories we 
compete in

• Improve our 
operational 
efficiencies

• Enhance our 
financial 
performance

• Optimise capital 
management

• Ensure regulatory 
compliance

• Optimise capital 
management.

• Ensure regulatory 
compliance

Responsible 
member of 
Executive 
Committee 

Group Executive 
Committee  124

• Darren Hele

• Lebo Ntlha

• Jabulani Mahange

• Darren Hele

• Derrian Nadauld

• Andrew Mundell

• Adolf Fourie

• Philip Smith

• Norman Richards

• Darren Hele

• Norman Richards

• Ntando Ndaba

• Andrew Mundell

• Darren Hele

• Norman Richards

• Ntando Ndaba

• Andrew Mundell


