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Directors’ report
The directors have pleasure in submitting their report for the year ended 29 February 2020.

Nature of business
Famous Brands Limited (Famous Brands) is a holding company listed on the JSE Limited (JSE) under the category Consumer Services: 
Travel and Leisure. The Group is Africa’s leading branded food services franchisor.

Famous Brands’ vertically integrated business model comprises a portfolio of 24 brands represented by a franchise network of 2 898 
restaurants across South Africa (SA), the Rest of Africa and Middle East (AME) and the United Kingdom (UK), underpinned by substantial 
Logistics and Manufacturing operations.

Directors’ responsibilities
The responsibilities of the Company’s directors are detailed on page 8  of the AFS.

Financial statements and results
The Group and Company's results and financial position are reflected on pages  8  to  108  of the AFS.

Significant events
All significant events have been detailed within the financial results.

Corporate governance
The Corporate governance report is set out on pages 120  to  152  of this document.

Tangible and intangible assets
Movements in the Group's tangible and intangible assets are set out in Note 1 Property, plant and equipment and Note 2 Intangible assets 
in the AFS.

Performance subsequent to reporting date
Shareholders are referred to the detailed commentary related to events after the reporting period contained in Note 35 Subsequent 
events.

The first quarter of the current financial year, which commenced on 1 March 2020, has been extremely challenging for the business. 
Negligible revenue was generated in the five weeks of the initial lockdown, when the majority of our restaurants, and all but one of our 
manufacturing plants were closed. Subsequent to the initial lockdown, with the easing of restrictions which enabled the re-
introduction of delivery sales, revenue improved slightly, however remained far off historical levels. Unfortunately, the school holidays 
and Easter peak trading period coincided with the lockdown, which impacted further on projected revenue; this trend will likely 
continue into the second quarter unless all trading restrictions are lifted before the winter holiday period.

Aligned with our three-year roadmap, and accelerated by the COVID-19 global pandemic, our focus over the past three months has 
been to right-size the business, reduce costs and preserve cash to facilitate balance sheet flexibility.

In this regard, a range of measures were swiftly implemented across the business. These include a freeze on operational and capital 
expenditure; providing emergency franchisee relief in the form of temporarily deferred payments (for pre-lockdown debt) and reduced 
royalties and fees post the lockdown; negotiations with banks and landlords; strategic temporary hibernation of parts of the business 
which are not permitted to operate under current lockdown restrictions; and a limited retrenchment programme where all other 
options have been exhausted.

Following the easing of lockdown restrictions, operational focus has been on optimising the Group’s home delivery competence, where 
practicable and in line with regulations. In terms of our branded portfolio, approximately 40% of the restaurants are able to offer 
delivery-only services. The viability of the limited delivery-only model remains to be proved, but at this early stage is showing positive 
signs given that this channel is the only access available to consumers.

FINANCIALSGOVERNANCE CONTINUED 
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Looking forward
The external operating environment 
post the COVID-19 global pandemic 
lockdown restrictions will continue to 
provide ever-changing and challenging 
conditions. Our business will therefore 
continue to adapt and transform to align 
with these challenges. Management and 
the Board are confident that we have a 
solid business model as well as the 
required specialist skills to navigate and 
guide our recovery. Our strategically 
structured diverse portfolio, agility and 
the ability to continuously innovate 
across brands and trading formats will be 
key to driving growth going forward.

Prospects
The adverse financial impact on the 
travel and hospitality industry due to the 
outbreak of the COVID-19 global 
pandemic and the resultant national 
lockdown and trading restrictions has 
been severe thus far. The Casual Dining 
segment has been closed since the start 
of the lockdown. Our view is that it will 
only re-open once the COVID-19 global 
pandemic has subsided. This has a 
significant negative impact on our 
business.

Our further concerns going forward are 
centred around how long the lockdown 
and trading restrictions will remain in 
force, as well as the potential impact on 
consumer spending behaviour post 
lockdown. Parallel to the remedial and 
revival activities discussed under the 
heading Performance subsequent to 
reporting date in this report, we have 
absolute clarity of purpose in terms of 
our three-year strategic roadmap. The 
three key areas of focus include an 
expansion programme (growing our 
Leading brands and retail business and 
building depth of the AME footprint), a 
consolidation programme (disinvest 
from non-core brands and non-core 
manufacturing and logistics facilities, and 
intensify investment in high return 
assets), and optimise capital 
management and allocation.
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We fully endorse the decisive actions 
taken by the respective governments in 
our various trading jurisdictions to 
contain the spread and impact of the 
COVID-19 global pandemic and are 
committed to ensuring that all of the 
Group's re-opened operations are 
managed responsibly and in compliance 
with risk mitigating regulations. We 
remain optimistic that government’s 
risk-adjusted strategy in SA will enable 
the economy to re-open in a considered 
manner to the benefit of all stakeholders.

Expansion programme
• Our Leading brands are strong and 

agile and our goal is to re-invigorate 
them to gain market share. This is 
exemplified by our traditional Casual 
Dining brands, such as Wimpy, Mugg & 
Bean and Fego Caffé, flexing their 
models to expand their delivery 
offerings;

• albeit restricted, our AME business 
continued to operate during the 
lockdowns in our various territories, 
and once restrictions ease, should 
perform well. Our goal is to grow the 
Group’s presence in the AME region by 
leveraging our footprint in existing 
markets with the same portfolio of 
brands; and

• the intention is to expand our current 
retail offering by leveraging our owned 
route-to-market. The retail business 
continued to operate during the 
lockdown, and has confirmed its 
potential for scalability.

Consolidation programme
• Our goal is to grow selected Signature 

brands which have potential for scale 
and exit non-performing brands and 
non-viable sites. Our ongoing 
programme to optimise the structure 
of this portfolio will be determined by 
the nature of the recovery of the 
Casual Dining segment, which is 
expected to be protracted and 
unforgiving;

• our intention is to exit non-core 
manufacturing activities and intensify 
investment in core facilities. Our 
Manufacturing division was streamlined 

during the reporting period and is 
structured to outsource business in 
future where volume does not deliver 
efficiency at historical levels; and

• capital expenditure (capex) incurred in 
the Logistics business in the reporting 
period was well timed and further 
spend has been halted until there is 
more certainty in the operating 
environment. In line with our 
programme to restructure and 
right-size the business which 
commenced during the year, two 
logistics centres have been identified 
for closure over the forthcoming year.

Capital management and 
allocation
• Cash generation is a core strength, 

notwithstanding a reduced business;

• our overhead cost structure is low, 
which positions the business well for 
recovery. Focus will be on generating 
free cash flow through improved 
working capital management and 
limiting non-essential capex;

• while our current debt levels are high, 
they are manageable;

• as announced in the cautionary 
announcement published on SENS on 
2 April 2020, the Board has resolved to 
not provide further financial assistance 
to the GBK business. The cautionary 
announcement was subsequently 
renewed on Wednesday, 20 May 2020, 
as deliberations in respect of the 
impact of the matter are still in 
progress; and

• we will continue to align the supply 
chain and cost drivers to afford our 
franchise partners a competitive 
advantage while maintaining Return 
on Capital Employed (ROCE) targets.

Dividends
The COVID-19 global pandemic and 
subsequent lockdown measures 
implemented across the Group’s various 
trading jurisdictions have had a 
significantly adverse financial impact on 
the business. With almost all of our 
operations shut down for the duration, 
the Group earned no material revenue 
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for five weeks. The Board has considered the current cash position and facilities available 
to the Group and is of the opinion that while the Company will be able to service its 
obligations in the foreseeable future, under the current circumstances it is deemed 
prudent to preserve cash to facilitate balance sheet flexibility. In this regard no dividend 
will be paid for the second six months of the reporting period.

Share capital
The authorised and issued share capital of the Company at 29 February 2020 is set out in 
Note 9 Issued capital and share premium of the consolidated financial statements. 

Issued during the year
The Company issued 119 839 (2019: 88 784) ordinary shares for a cash subscription of 
Rnil (2019: Rnil) to participants of the 2015 Share Scheme for the vesting of the retention 
shares.

Shareholder spread and material shareholders
In terms of the JSE Listings Requirements paragraph 3.37 and 4.28 (e), Famous Brands 
complies with the minimum shareholder spread requirements, with 76% (2019: 75%) of 
ordinary shares being held by the public at 29 February 2020. Details of the Company’s 
shareholder spread and material shareholders are set on page 183 .

Staff Share Incentive Scheme
Details are reflected in Note 30 Share-based payments of the consolidated financial 
statements.

Directors and Company Secretary
The names of the directors and the Company Secretary at the date of this report are 
detailed on page 185  of this document.

Changes to the Board
The following changes took place during the period:

• Thembisa Skweyiya resigned as an independent non-executive director with effect from 
8 March 2019;

• Bheki Sibiya, a long-standing member of the Board retired at the AGM on 26 July 2019; 
and

• with effect from 1 August 2019, Alexander Maditse was appointed as an independent 
non-executive director to the Board.

Special resolutions
The special resolutions passed by the Company at its AGM held on 26 July 2019 are 
detailed on page 3  to page 5  of the 2019 Notice of AGM of Shareholders and 
Summarised Results.

At the next AGM to be held on 24 July 2020, shareholders will be requested to approve 
special resolutions detailed in the Notice of AGM of Shareholders.

Subsequent events
Refer to Note 20 of this document for details on subsequent events.
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Audit and Risk Committee report
In terms of section 94 of the Companies Act, No 71 of 2008, as amended (the Companies Act) the report by the Audit and Risk 
Committee, (the Committee), which is chaired by Deon Fredericks, is presented below.

Composition of the Committee
• Deon Fredericks (Chairman);

• Norman Adami; and

• Emma Mashilwane.

Responsibilities of the Committee
During the financial year ended 29 February 2020 the Committee met on four occasions. The attendance at the Committee’s meetings 
is set out below:

Meeting attendance

Independent non-executive director 21 May 2019 28 June 2019 22 October 2019 4 December 2019

DJ Fredericks 1 1 1 1

NJ Adami 1 1 1 1

TE Mashilwane 1 1 1 1

In addition to the duties set out in the Committee’s Charter, the Committee carried out its functions, inter alia, as follows:

External audit
• Nominated the re-appointment of Deloitte & Touche as the registered independent auditor for the financial year ended 29 February 2020, 

after satisfying itself through enquiry that Deloitte & Touche and SJ Nelson are independent as defined in terms of the Companies Act and 
the Independent Regulatory Board for Auditors (IRBA) in terms of the Auditing Profession Act;

• determined the terms of engagement, reviewed the external audit plan and reviewed the fees to be paid to Deloitte & Touche;

• ensured that the appointment of Deloitte & Touche complied with the legislation relating to the appointment of auditors;

• considered the tenure of Deloitte & Touche and the engagement partner;

• considered the quality controls processes of the external auditor and specifically audit quality reviews conducted over the designated 
auditor, including those performed by the IRBA as part of its routine review process in terms of the Auditing Profession Act;

• considered the appropriateness of the other auditors engaged to perform audits within the Group, being Rees Pollock Chartered 
Accountants in the UK and PKF Botswana and deem them appropriate;

• understood and assessed the procedures performed by Deloitte & Touche to place reliance on the work performed by the other auditors;

• reviewed the external auditors’ report on the consolidated and Company Annual Financial Statements (AFS) and the key audit matters; and

• issued a request for proposals for rotation of auditors due to the Company’s early adoption of mandatory audit firm rotation.

Mandatory rotation of auditors
Following careful consideration including the need for rotation of external auditors, the Board of Famous Brands (the Board) embarked 
on a tender process to consider the appointment of an external audit firm.

The Audit Committee, after following the process set out in paragraph 3.84(g)(iii) of the Listings Requirements, recommended the 
appointment of KPMG as the Company’s external auditor with N Southon as designated partner.

The Board has accordingly appointed KPMG as auditor in respect of the financial year ending 28 February 2021 as a replacement for 
Deloitte & Touche.

This appointment is effective 24 July 2020, subject to the approval of the Company’s shareholders at the AGM. The effective date for the 
retirement of Deloitte & Touche will be 23 July 2020 and they remain responsible for the completion of the audit in respect of the year 
ended 29 February 2020.

FINANCIALS CONTINUED 
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The Committee has assessed the 
independence and the suitability for 
appointment of KPMG and the 
designated individual partner, N 
Southon, and in doing so has requested 
from and consulted with the audit firm 
on the information detailed in paragraph 
22.15(h) of the Listings Requirements, 
and is satisfied with the information 
provided and the suitability of KPMG as 
external auditor and N Southon as 
designated individual partner.

The appointment of KPMG 
and the auditor is 
presented and included as 
a resolution at the AGM as 
set out in the Notice of 
AGM.

Internal Audit
• Reviewed the Internal Audit reports 

and processes;

• reviewed and approved the Internal 
Audit business plan, budget and audit 
plan;

• performed the annual review and 
approval of the Internal Audit Charter; 
and

• the Committee is satisfied with the 
competence of the Head of Internal 
Audit.

Risk management
• Reviewed and approved the risk 

management business plan and 
budget;

• reviewed the Group risk register; and

• reviewed the IT governance.

Financial statements, 
accounting practices and 
other financial matters
• Reviewed an assessment prepared by 

management of the going concern 
status of the Company and made 
recommendations to the Board. 
The Committee concurred that the 
adoption of the going concern 

premise in the preparation of the AFS is 
appropriate;

• reviewed the financial and general 
covenants applicable to the Group 
based on the current lending structure 
and the current capital structure, which 
was found to have been complied with 
and appropriate;

• considered concerns and complaints 
relating to financial reporting and 
accounting practices, internal audit, 
contents of the Group’s and the 
Company’s financial statements, 
internal financial controls and any 
related matters;

• evaluated and reported to the Board 
on the effectiveness of risk 
management controls and governance 
processes;

• reviewed the processes in place for 
reporting concerns and complaints 
relating to financial reporting and 
accounting practices, internal audit, 
contents of the Group’s and the 
Company’s AFS, internal financial 
controls and any related matters. The 
Committee can confirm that there 
were no concerns or complaints noted;

• reviewed and recommended the short 
and long-form announcements to the 
Board for approval;

• reviewed and recommended the 
Interim and AFS to the Board for 
approval;

• considered the appropriateness of the 
accounting policies adopted and 
changes thereto;

• considered accounting treatments, 
significant unusual transactions and 
key accounting judgements;

• reviewed and recommended the IAR 
to the Board for approval;

• considered the reports of the internal 
auditor and external auditor on the 
Group's systems of internal control 
including financial controls, business 
risk management and maintenance of 
an effective internal control system;

• received assurance from management 
that proper and adequate accounting 
records were maintained and the 

systems safeguard the assets against 
unauthorised use or disposal therefore;

• annual review and approval of the 
Committee Charter;

• considered and noted the following 
reports published by the JSE and 
ensured that appropriate actions were 
taken to apply the recommendations 
made:

 – reporting back on proactive 
monitoring of financial statements 
in 2019 (published 18 February 
2020);

 – IFRS 9/15 Thematic Report 2019 
(published 6 November 2019);

 – the Activities of the FRIP in 2019 
(published 22 October 2019); and

 – combined findings of the JSE 
proactive monitoring of financial 
statements: Reviews done 2011 to 
2018 (published 11 October 2019)

Based on the above, the Committee 
formed the opinion that there were no 
material breakdowns in internal control, 
including financial control, business risk 
management and the maintenance of 
effective material control systems.

Expertise and experience 
of the Group Financial 
Director (Group FD) and 
finance function
The Committee is satisfied with the 
experience and expertise of the Group 
FD, Kelebogile Ntlha. The Committee is 
also satisfied with the expertise and 
adequacy of resources of the finance 
function.

Key audit matters and 
significant areas of 
judgement
In considering key accounting 
judgement areas, the Committee 
considered the key audit matters as 
follows:

FINANCIALS CONTINUED 
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Adjusting vs. non-adjusting post-balance sheet events
The Committee has considered the COVID-19 global pandemic and related impact on 
the Group's operations and the preparation of the FY2020 AFS. The Committee is 
satisfied that the events related to the COVID-19 global pandemic are non-adjusting 
post-balance sheet events for the purposes of approving the FY2020 AFS and these 
events have been disclosed accordingly as part of Note 20 Subsequent events of this 
document and Significant area of judgement and sources of estimation uncertainty 
Accounting Policy Note 4 in the AFS.

Going concern
The Committee has considered the going concern assessment as prepared by 
management, including the Group’s outlook regarding trading conditions that will 
persist into the foreseeable future. This assessment is based on a range of varied 
scenarios (including assumptions regarding a worst-case scenario of a three- month 
lockdown, the rate of return to normal trading, debt service and covenant requirements, 
working capital requirements, and relief measures implemented by the respective 
governments in our various trading jurisdictions), and are satisfied that the Group is a 
going concern for the foreseeable future based on the information available at the time 
of approval of the AFS.

Impairment assessment of goodwill and indefinite life 
intangible assets associated with GBK
The Committee has considered the significant estimates and judgements in the 
valuation model of the GBK cash-generating unit, which are disclosed in Note 8 
Intangible assets. The Committee is satisfied that no impairment (2019: R573 million) is 
required on the GBK cash-generating unit for the current year based on the conditions 
that existed on 29 February 2020.

In the SENS announcement published on 2 April 2020, shareholders were advised of the 
Board’s decision to not provide further financial assistance to the GBK business. 
Shareholders were further cautioned that this decision may result in an impairment of 
the full value of the Group’s investment in GBK. Refer to Note 20 Subsequent events.

Impairment assessment at GBK store level property, plant 
and equipment
Due to underperformance of certain stores in the UK and the Republic of Ireland, 
management has applied judgemental assessment on the recoverability of assets on 
these stores at year-end. An impairment of R53 million (2019: R301 million) has been 
recognised. The Committee is satisfied with the impairment recognised and disclosure 
thereof.

Impairment of investment – GBK (Famous Brands Limited 
level)
The impairment of the investment at Famous Brands Limited has been assessed in line 
with the assumptions in the indefinite life intangible assets key audit matter. The 
Committee is satisfied no impairment (2019: R713 million) is required for GBK in the 
Company financial statements based on the conditions that existed as at 29 February 
2020.

IFRS 16 lease liabilities
The Committee is satisfied with the 
process followed by management in 
implementing IFRS 16. The accounting 
policy for IFRS 16 is disclosed in 
Accounting Policy Note 9 in the AFS and 
details are set out in Note 4 in this 
document, Note 1 Property, plant and 
equipment and Note 13 Lease liabilities in 
the AFS.

Other significant 
judgement areas
The Committee has further considered 
the remaining significant judgements 
and sources of estimation uncertainty 
per Accounting Policy Note 4 in the AFS 
and is satisfied that appropriate 
judgement has been made and 
processes followed in concluding on the 
significant judgement areas.

Restatement of AFS 
relating to marketing 
funds
The Committee has considered the 
restatement related to marketing funds 
in Note 21. The Committee has 
considered the circumstances that led to 
the restatement and has implemented 
the necessary steps to prevent the  
re-occurrence of such a restatement.

Conclusion
Having considered all the material 
factors and key audit matters, the 
Committee recommended the AFS for 
the year ended 29 February 2020 for 
approval to the Board. The Board has 
approved the AFS which will be open for 
discussion at the forthcoming AGM of 
shareholders.

DJ Fredericks  
Chairman

25 May 2020

FINANCIALS CONTINUED 
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SUMMARISED CONSOLIDATED 
STATEMENT OF FINANCIAL POSITION
as at 29 February 2020

Note

2020

R000

2019
Restated*

R000

2018
Restated*

R000

ASSETS
Non-current assets 4 640 963 3 300 021 3 984 704

Property, plant and equipment 7 2 226 797 1 048 537 1 339 789
Intangible assets 8 2 274 895 2 179 770 2 547 845
Investments in associates 62 299 57 199 80 926
Other receivables** 55 357 – –
Deferred tax 21 615 14 515 16 144

Current assets 1 532 208 1 624 562 1 915 627

Inventories 426 690 455 817 436 102
Current tax assets 14 891 59 060 99 132
Trade and other receivables 602 587 655 920 663 405
Derivative financial instruments 1 783 – –
Cash and cash equivalents 486 257 453 765 716 988

Assets held for sale 9 – 35 350 –

Total assets 6 173 171 4 959 933 5 900 331

EQUITY AND LIABILITIES
Equity attributable to owners of Famous Brands Limited 1 680 132 1 413 799 1 500 996
Non-controlling interests 120 260 113 730 125 571

Total equity 1 800 392 1 527 529 1 626 567

Non-current liabilities 3 237 510 2 467 885 3 014 460

Borrowings 17 1 655 630 2 088 098 2 513 489
Derivative financial instruments – 21 133 32 370
Lease liabilities 1 263 821 54 952 86 355
Deferred tax 318 059 303 702 382 246

Current liabilities 1 135 269 962 814 1 259 304

Non-controlling shareholder loans 601 2 500 7 500
Derivative financial instruments 126 035 97 060 159 555
Lease liabilities 119 419 14 025 11 125
Trade and other payables 851 372 803 176 770 720
Provisions – – 32 851
Shareholders for dividends 2 423 2 195 2 221
Current tax liabilities 13 612 18 254 8 068
Borrowings 17 21 807 25 604 267 071
Bank overdrafts – – 193

Liabilities held for sale 9 – 1 705 –

Total liabilities 4 372 779 3 432 404 4 273 764

Total equity and liabilities 6 173 171 4 959 933 5 900 331

* Refer to Note 21 for details on the restatement.
** Relates to lease receivables from application of IFRS 16.

FINANCIALS CONTINUED 
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SUMMARISED CONSOLIDATED 
STATEMENT OF PROFIT OR LOSS AND 
OTHER COMPREHENSIVE INCOME
for the year ended 29 February 2020

Note

2020

R000

2019 
Restated*

R000
% 

change

Revenue 10 7 780 315 7 724 630 1
Cost of sales (3 672 030) (3 592 399) (2)

Gross profit 4 108 285 4 132 231 (1)
Selling and administrative expenses (3 195 851) (3 285 257) 3

Operating profit before non-operational items 912 434 846 974 8
Non-operational items 12 (52 953) (916 648)

Operating profit/(loss) including non-operational items 859 481 (69 674)
Net finance costs (218 682) (228 052) 4

Finance costs 13 (265 575) (289 149)
Finance income 13 46 893 61 097

Share of profit of associates 5 228 4 479

Profit/(loss) before tax 646 027 (293 247) 320
Tax (219 210) (133 103)

Profit/(loss) for the year 426 817 (426 350) 200

Profit/(loss) for the year attributable to:
Owners of Famous Brands Limited 362 264 (483 593)
Non-controlling interests 64 553 57 243

Profit/(loss) for the year 426 817 (426 350)

Other comprehensive income, net of tax:
Exchange differences on translating foreign operations** 79 683 281 672

Pre-tax exchange differences on translating foreign operations 95 396 324 178
Tax effect on exchange differences on translating foreign operations (15 713) (42 506)

Movement in hedge accounting reserve** (5 857) 155

Effective portion of fair value changes of cash flow hedges (8 134) 215
Tax on movement in hedge accounting reserve 2 277 (60)

Total comprehensive income/(loss) for the year 500 643 (144 523)

Total comprehensive income/(loss) attributable to:
Owners of Famous Brands Limited 436 090 (201 766)
Non-controlling interests 64 553 57 243

500 643 (144 523)

Basic earnings/(loss) per share (cents) 11.1
Basic 362 (484) 175
Diluted 361 (482) 175

* Refer to Note 21 for details on the restatement.
** This item may be reclassified subsequently to profit or loss.
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SUMMARISED CONSOLIDATED 
STATEMENT OF CHANGES IN EQUITY
for the year ended 29 February 2020

2020

R000

2019 
Restated*

R000

Balance at the beginning of the year 1 527 529 1 632 027
Restatement* (5 460)

Restated balance at the beginning of the year 1 527 529 1 626 567
Issue of capital and share premium 9 498 9 234
Equity settled share-based payment scheme 14 047 29 357
Put options over non-controlling interests** 9 173 76 974
Total comprehensive income/(loss) for the year 500 643 (144 523)
Payment of dividends (249 392) (73 367)
Non-controlling interest arising 1 960 –
Change in ownership interests in subsidiaries (16 050) 3 287
Other reserve 2 984 –

Balance at the end of the year 1 800 392 1 527 529

* Refer to Note 21 for details on the restatement.
** F2020 movement relates to expiry of a put option. F2019 movement relates to the exercise and expiry of put options.



162 FAMOUS BRANDS Integrated Annual Report 2020

for the year ended 29 February 2020

Note

2020

R000

2019 
Restated*

R000

Cash generated before working capital changes 1 228 406 1 053 182
Working capital changes 111 984 (19 598)

Decrease/(increase) in inventories 32 151 (18 352)
Decrease in trade and other receivables 81 077 14 351
Decrease in trade and other payables (1 244) (15 597)

Cash generated from operations 1 340 390 1 033 584
Net interest paid (215 895) (195 857)

Interest received 46 892 59 374
Interest paid (262 787) (255 231)

Tax paid (183 392) (197 209)

Cash available from operating activities 941 103 640 518
Dividends paid to owners of Famous Brands Limited (190 070) (26)
Dividends paid non-controlling interests (59 094) (73 367)

Net cash inflow from operating activities 691 939 567 125

Cash utilised in investing activities
Additions to property, plant and equipment (151 804) (119 046)
Intangible assets acquired (21 524) (18 144)
Proceeds from disposal of property, plant and equipment and intangible assets 24 678 43 663
Additional investment in associate (3 159) –
Net cash inflow on disposal of subsidiary** 31 699 –
Dividends received from associate 4 146 4 340

Net cash outflow utilised in investing activities (115 964) (89 187)

Cash flow from financing activities
Net borrowings repaid (430 000) (732 759)

Borrowings raised – 2 187 000
Borrowings repaid (430 000) (2 919 759)

Net cash paid on settlement of non-controlling shareholder loans (1 899) (5 000)
Settlement of put option over non-controlling interests in subsidiary 15 – (23 374)
Proceeds from disposal of non-controlling interest in subsidiary 1 450 4 559
Structuring fees paid on debt raised – (3 630)
Repayment of lease obligations (123 444) –

Net cash outflow from financing activities (553 893) (760 204)

Net increase/(decrease) in cash and cash equivalents 22 082 (282 266)
Foreign currency effect 9 451 20 195
Cash and cash equivalents at the beginning of the year 454 724 716 795

Cash and cash equivalents at the end of the year*** 486 257 454 724

*     Refer to Note 21 for details on the restatement.
**     Relates to sale of Coega Concentrate (Pty) Ltd.
***    Comprises cash and cash equivalents of R486 million (2019: R455 million), of which R40 million (2019: R5 million) is restricted cash related to marketing funds. Rnil (2019: R1 million) is included   

    in assets held for sale, refer to Note 9.

SUMMARISED CONSOLIDATED  
STATEMENT OF CASH FLOWS
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SUMMARISED CONSOLIDATED  
STATEMENT OF CASH FLOWS

PRIMARY (BUSINESS UNITS) AND 
SECONDARY (GEOGRAPHICAL) 
SEGMENT REPORT
for the year ended 29 February 2020

2020

R000

2019 
Restated*

R000
% 

change

Revenue
Brands 974 127 894 700 9

Leading brands 783 364 748 889 5
Signature brands 190 763 145 811 31

Supply chain 4 478 560 4 446 514 1

Manufacturing 2 770 809 2 911 916 (5)
Logistics 4 095 124 3 942 223 4
Retail** 123 625 –
Eliminations (2 510 998) (2 407 625) 4

Marketing funds* 582 833 541 948 8
Corporate 23 156 24 305 (5)

South Africa 6 058 676 5 907 467 3
United Kingdom (UK) 1 407 170 1 544 229 (9)

Gourmet Burger Kitchen (GBK) 1 285 040 1 431 723 (10)
Wimpy 122 130 112 506 9

Rest of Africa and Middle East (AME) 314 469 272 934 15

Total 7 780 315 7 724 630 1

Operating profit before non-operational items
Brands 472 459 475 924 (1)

Leading brands 449 660 457 237 (2)
Signature brands 22 799 18 687 22

Supply chain 457 322 513 341 (11)

Manufacturing 419 195 429 250 (2)
Logistics 60 457 84 091 (28)
Retail** (22 330) – (100)

Marketing funds* – (2 700) 100
Corporate (83 951) (96 769) 13

Share-based payment charge (23 546) (39 770) 41
Foreign exchange movement 11 816 7 086 67
Consolidation entries (11 586) (16 382) 29
Corporate administration costs*** (60 635) (47 703) (27)

South Africa 845 830 889 796 (5)
UK 11 727 (64 390) 118

GBK (11 431) (82 102) 86
Wimpy 23 158 17 712 31

AME**** 54 877 21 568 154

Total 912 434 846 974 8

UK (52 953) (318 016) 83

Impairment (52 953) (300 793) 82
Company Voluntary Agreement (CVA) costs***** – (17 223) 100

Corporate (432 664) (955 308) 54

Impairment – (598 632) 100
Net finance costs (218 682) (228 052) 4
Share of profit of associates 5 228 4 479 17
Tax (219 210) (133 103) (71)

Profit/(loss) for the year 426 817 (426 350) 200

* Refer to Note 21 for details on the restatement.
** Relates to products sold via Retail channels. The Retail business was previously consolidated within Manufacturing.
***   Corporate administration costs include internal audit, Board fees, corporate finance, CEO, other head office administrative costs not relevant to operations, and  

operating results from Design HQ.
****  The prior year includes a put option remeasurement of R27 million, which was a reduction to profit. The current year movement is a R3 million increase in profit.
***** The F2019 CVA costs relate to the once-off costs incurred as part of the Company Voluntary Arrangement process undertaken in the UK for GBK.



164 FAMOUS BRANDS Integrated Annual Report 2020

PRIMARY (BUSINESS UNITS) AND SECONDARY (GEOGRAPHICAL)  
SEGMENT REPORT CONTINUED

Segmental operating margins
2020

%
2019 

%

Brands 48.5 53.2

Leading brands 57.4 61.1
Signature brands 12.0 12.8

Supply chain 10.2 11.5

Manufacturing 15.1 14.7
Logistics 1.5 2.1
Retail (18.1) 0.0

South Africa 14.0 15.1
UK 0.8 (4.2)

GBK (0.9) (5.7)
Wimpy 19.0 15.7

AME 17.5 7.9

Total 11.7 11.0

The table below sets out the revenue from significant foreign entities. 

Revenue from individual countries    
2020
R000

2019 
R000

UK  1 407 170  1 544 229 
Botswana 251 484 214 380

The table below sets out the geographical location of non-current assets. Non-current assets exclude financial instruments and deferred tax assets.

Geographical allocation of non-current assets    
2020
R000

2019 
R000

South Africa 2 703 997 2 389 589
UK  1 782 138  858 518 
Botswana  71 958  36 777 
Other countries  5 898  622 

Total 4 563 991 3 285 506

Additions to non-current assets by segment*
2020
R000

2019 
R000

Leading brands  23 981  22 571 
Signature brands  21 468  14 755 
Manufacturing  36 717  39 751 
Logistics  26 297  7 495 
Corporate  9 204  7 866 

SA  117 667  92 438 
AME  20 257  5 438 
UK  35 404  39 314 

Total  173 328  137 190 

* Relates to property, plant equipment and intangible assets.     
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PRIMARY (BUSINESS UNITS) AND SECONDARY (GEOGRAPHICAL)  
SEGMENT REPORT CONTINUED STATISTICS AND RATIOS

for the year ended 29 February 2020

2020 2019 
Restated*

% 
change

Basic earnings/(loss) per share (cents)
Basic 362 (484) 175
Diluted 361 (482) 175

Headline earnings per share (cents)
Basic 417 316 32
Diluted 416 315 32

Ordinary shares (000)
in issue 100 186 100 066
weighted average 100 102 100 000
diluted weighted average 100 247 100 230

Operating profit margin (%) 11.7 11.0

Net debt/equity (%)** 143.0 113.1

Net debt/equity excluding IFRS 16 liabilities (%)*** 66.2 108.6

Net asset value per share (cents) 1 797 1 527

* Refer to Note 21 for details on the restatement.
** Total interest-bearing borrowings (including lease liabilities) less cash divided by equity.
*** Gearing ratio excluding lease liabilities.
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NOTES TO THE SUMMARISED  
CONSOLIDATED FINANCIAL STATEMENTS
for the year ended 29 February 2020

Famous Brands Limited (the Company) is a South African registered company. The AFS of the Company comprise the Company and its 
subsidiaries (together referred to as the Group) and the Group’s interest in associates.

1 Statement of compliance
These AFS have been prepared in accordance with the framework concepts and the measurement and recognition requirements of 
International Financial Reporting Standards (IFRS) and its interpretations adopted by the International Accounting Standards Board 
(IASB) in issue and effective for the Group at 29 February 2020, the SAICA Financial Reporting Guides as issued by the Accounting 
Practices Committee and Financial Reporting Pronouncements as issued by Financial Reporting Standards Council, and contains the 
information required by IAS 34 Interim Financial Reporting, the JSE Listings Requirements, and the Companies Act, No 71 of 2008, as 
amended, of South Africa.

2 Basis of preparation
The AFS do not include all the information and disclosures required for the full set of AFS, and should be read in conjunction with the 
full set of the audited AFS which are available on our website at www.famousbrands.co.za .

The Group’s audited AFS as at and for the year ended 29 February 2020 were prepared on the going-concern basis. The accounting 
policies applied in the presentation of the AFS are consistent with those applied for the year ended 29 February 2020, except for new 
standards that became effective for the Group’s financial period beginning 1 March 2019, refer to Note 4 and the accounting policy on 
marketing funds, refer to Note 21.

The summarised consolidated financial statements as well as the full set of audited AFS were prepared on the historical cost basis, 
under the supervision of Kelebogile (Lebo) Ntlha CA(SA), Group Financial Director.

3 Significant judgements and sources of estimation uncertainty
3.1 Adjusting vs. non-adjusting post-balance sheet events

For the purposes of the current reporting period, ended 29 February 2020, management has assessed the COVID-19 global pandemic 
and related impacts on the Group’s operations as being a non-adjusting post-balance sheet event, based on key events occurring after 
the Group’s reporting date. These key events include the timing of the declaration of COVID-19 as a global pandemic by the World 
Health Organization on 11 March 2020, as well as the announcement of the COVID-19 global pandemic related lockdowns directed by 
the governments of key geographies in which the Group operates, commencing on 20 March 2020 in the UK and later in other trading 
markets. These key events occurred post the Group’s reporting date, being 29 February 2020.

Therefore, forward looking information used for impairment assessments as required by IAS 36 Impairment of Assets, and the application 
of the Expected Credit Loss method as required by IFRS 9 Financial Instruments, only incorporates adjustments to future cash flows to 
the extent that the information was available at the Group’s reporting date. Refer to Note 20.3 for disclosure of non-adjusting post-
balance sheet events.

3.2 Going concern
The going concern assumption is evaluated based on information available up to the date on which the AFS are approved for issuance 
by the Board. While there is widespread uncertainty regarding the extent of the financial impact of the COVID-19 global pandemic on 
the economies of the geographies in which the Group operates, primarily being South Africa, the going concern assumption was 
considered to be appropriate for the preparation of the Group’s AFS for the year under review. In this regard, key considerations 
included:

• the Group’s outlook regarding trading conditions that will persist into the foreseeable future: an assessment of a range of varied 
scenarios was performed, including assumptions regarding a worst case lockdown period of three months (which is informed by global 
trends), and a slow rate of return to normal trading. Revenue assumed for the three months’ lockdown period was negligible. The 
Group’s intensified focus on cost leadership, including the reduction of corporate costs and shared function costs, will contribute to 
ensuring that the Group is well positioned to navigate the challenging trading conditions anticipated in the year ahead. Further 
information regarding the Group’s prospects is provided on page 154 .
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NOTES TO THE SUMMARISED  
CONSOLIDATED FINANCIAL STATEMENTS
for the year ended 29 February 2020

3 Significant judgements and sources of estimation uncertainty continued
3.2 Going concern continued

• The Group’s debt service and covenants requirements: the Group has complied with its financial covenants for the reporting period. In 
light of the anticipated challenging economic environment triggered by the COVID-19 global pandemic, management has proactively 
engaged with the Group’s primary lender to restructure the future debt maturity profile and debt covenants. The reason being, the Group’s 
likely breach of the currently agreed debt covenant requirements for the year ending 28 February 2021 as these were agreed in a pre-
COVID-19 global pandemic environment. To date, the engagements with the primary lender have been positive and are expected to be 
concluded ahead of publication of the Group’s interim results for the period ending 31 August 2020. Shareholders will be apprised of 
developments in this regard;

• the Group’s working capital requirements and access to short-term funding: Whilst discussions regarding the longer term funding 
restructure and debt covenants is still in progress (as referred to above) the Group’s primary lender extended an additional R300 million 
short-term facility in April 2020. The successful securing of this short term funding from our primary lender in a post-COVID-19 global 
pandemic environment is an indication of the confidence our primary lender has in our ability to manage our way forward through the 
current challenges. Management is confident that the short term facility is an appropriate interim solution to provide the Group with the 
necessary resources to continue trading until the Group concludes the restructure of its debt maturity profile and covenants; and

• COVID-19 global pandemic related relief measures enacted by various governments: the Group is participating in the COVID-19 
global pandemic Temporary Employer/Employee Scheme (TERS) implemented by the South African Government, and the Furlough 
Scheme implemented by the UK Government.

The Board’s decision not to provide further financial assistance to GBK (as communicated to shareholders in the SENS announcement 
published on 2 April 2020) is expected to be supportive of the Group’s overall ability to continue as a going concern into the 
foreseeable future. Refer to Note 20.3. GBK’s going concern position will not impact on the Group’s ability to continue as a going 
concern into the foreseeable future.

4 Changes in accounting policies
The Group has adopted all the new, revised or amended accounting standards which were effective for the Group from 1 March 2019, 
including:

• IAS 12 Income Taxes (Amendment, effective for financial years beginning on or after 1 January 2019); and

• IFRIC 23 Uncertainty over Income Tax Treatments (effective for financial years beginning on or after 1 January 2019).

These do not have a significant impact on the Group’s financial results or position.

4.1 IFRS 16 Leases
IFRS 16 Leases was introduced by IASB in place of IAS 17 Leases, IFRIC 4 Determining whether an Arrangement Contains a Lease, 
SIC-15 Operating Leases – Incentives and SIC-27 Evaluating the Substance of Transactions Involving the Legal Form of a Lease.  
The Standard sets out the principles for the recognition, measurement, presentation and disclosure of leases.

The standard is mandatory for accounting periods beginning on or after 1 January 2019. The Group has adopted it as from 
1 March 2019. The Group has adopted IFRS 16 using the modified retrospective approach, by recognising any cumulative effect of 
initially applying IFRS 16 as an adjustment to the opening balance of equity at 1 March 2019. The Group did not have a cumulative 
effect on equity on adoption. The Group has elected not to re-assess the definition of a lease as all the leases identified as a lease in 
terms of IAS 17 and IFRIC 4 will still be leases under IFRS 16.

IFRS 16 has one model for lessees, which results in leases previously classified as operating leases and recorded off-balance sheet being 
capitalised on the statement of financial position, requiring a lessee to recognise a right-of-use asset and a lease liability.

As prescribed by IFRS 16, lease liabilities are measured at the present value of remaining lease rentals discounted at the incremental 
borrowing rate at the date of initial application. The Group elected to measure right-of-use assets on transition date at the amount of 
the initial measurement of the lease liability adjusted for historical lease accruals and prepayments. Right-of-use assets relating to new 
leases are measured as the amount of initial measurement of the lease liability plus initial direct costs, prepaid lease payments (less 
lease incentives) and estimated costs of dismantling and removing the underlying asset, if applicable.

As part of the modified retrospective transition approach, the Group has elected to determine the incremental-borrowing-rate using 
the Group observable rate adjusted for lease specific factors based on geographical location of each individual subsidiary.
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4 Changes in accounting policies continued
4.1 IFRS 16 Leases continued

As part of applying the standard the Group has elected to apply the following practical expedients, exemptions and accounting policy 
choices allowed by the standard:

• no recognition of leases whose term ends within 12 months of the date of initial application (practical expedient);

• exclusion of initial direct costs from the measurement of the right-of-use asset at the date of initial application (practical expedient);

• short-term leases – these are leases with a lease term of 12 months or less (recognition exemption);

• leases of low-value assets – these are leases where the underlying asset is of low value (recognition exemption);

• incremental borrowing rate determined based on the remaining lease term at transition date (accounting policy);, and

• right-of-use asset has been measured based on the lease liability recognised at transition date (accounting policy) adjusted for any 
related prepaid and accrued lease payments previously recognised. 

The Group enters into head lease arrangements which are subleased to franchisees, thus the Group is an intermediate lessor. The leases 
are classified as a finance lease as they transfer substantially all the risks and rewards incidental to ownership of an underlying asset. The 
adoption of the standard has resulted in the recognition of the lease liability and lease receivable for these head leases and finance 
costs and finance income respectively related to these arrangements.

As part of the transition, the Group has elected to determine the incremental borrowing rate at transition date. The incremental 
borrowing rate ranges from 3.5% to 6% for UK and 8% to 11% for the rest of the Group leases.

Overall financial impact
The adoption of IFRS 16 resulted in the recognition of right-of-use assets to the value of R1.3 billion (R950 million related to GBK), 
lease liabilities of R1.4 billion (R1.0 billion related to GBK) and lease receivable of R64 million.

As a result of adopting IFRS 16, operating profit for the year ended 29 February 2020 has increased by R43 million due to the 
replacement of operating lease expenses with depreciation on right-of-use assets. This increase is offset by a net interest expense on 
lease liabilities of R71 million, resulting in a before-tax gain increasing by R28 million. On the statement of cash flows, lease payments 
of R200 million, previously included in cash generated by operations, have been disclosed under financing activities (R123 million 
relating to the principal portion of lease payments) and interest paid (R77 million).

5 Accounting standards and interpretations issued but not yet adopted
The Group has chosen not to early adopt the following amendments and interpretations, which have been published and are 
mandatory for the Group’s accounting periods beginning on or after 1 March 2020 or later periods:

IFRS 3 Business Combinations (Amendment, effective for financial years beginning on or after 1 January 2020)
Certain amendments have been made on the definition of a business. The changes clarify the requirements for the acquisition to be a 
business, it must have inputs and a process.

Management is determining the impact of the standard on the financial statements. No significant impact is expected.

IAS 7 Financial Instruments Disclosure and IFRS 9 Financial Instruments (Amendment, effective for financial years beginning on 
or after 1 January 2020)
The standard amends the requirements for hedge accounting to support the provision of useful financial information during the period 
of uncertainty caused by phasing out of interest-rate benchmarks such as interbank offered rates (IBOR) in hedge accounting.

Management is determining the impact of the standard on the financial statements. No significant impact is expected.

IAS 1 Presentation of Financial Statements and IAS 8 Accounting Policies, Changes in Accounting Estimates and Errors  
(effective for financial years beginning on or after 1 January 2020)
The amendments clarify and align the definition of “material” and provide guidance to help improve consistency in the application of 
that concept whenever it is used in IFRS standards.

Management is determining the impact of the standard on the financial statements. No significant impact is expected.

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
for the year ended 29 February 2020
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2020
R000

2019 
R000

6 Capital expenditure and commitments
Invested 173 328 137 190

Property, plant and equipment 151 804 119 046
Intangible assets 21 524 18 144

Authorised, not yet contracted 235 388 184 797

Property, plant and equipment 202 372 161 582
Intangible assets 33 016 23 215

Refer to commentary section under heading Performance subsequent to reporting date. Non-essential capital expenditure has been 
frozen post year-end.

2020
R000

2019 
R000

7 Property, plant and equipment
Opening balance 1 048 537 1  339 789
Additions due to application of IFRS 16 1 302 230 –
Additions 151 804 119 046
Foreign currency translation 108 182 127 461
Disposals (24 751) (36 828)
Depreciation (306 252) (195 971)
Transfer from intangible assets – 26 985
Transfer to held for sale – (31 152)
Impairment (52 953) (300 793)

Closing balance 2 226 797 1 048 537

Impairment
An impairment of R53 million (2019: R301 million) was recognised during the year under review at GBK restaurant level.

To determine the impairment to be processed, the affected property, plant and equipment was valued using value-in-use calculations 
performed at a site level. The recoverable amount for sites where impairment indicators were identified was determined on the basis 
of value-in-use, which amounted to R198 million (2019: R32 million). The key assumptions used in calculating the recoverable amount 
include the discount rate and the long-term growth rate. The long-term growth rate is 5.1% (2019: 3%), but some sites with leases 
expiring in less than 10 years have varied growth rate assumptions which range between 0% and 15% (2019: 3% and 15%). The 
discount rate used in measuring value-in-use was an average of 9% per annum (2019: 5%). The current year impairment is due to 
underperformance of certain UK and Ireland stores. The prior year impairment was mainly as a result of the store closures resulting 
from CVA at GBK.

Sensitivity
An increase/(decrease) of 1% in the discount rate would result in a increase/(decrease) in the impairment charge of R8 million/
(R8 million) (2019: R3 million/(R3 million)). An increase/(decrease) in the long term growth rate of 1% in the forecast profits will result 
in a decrease/(increase) in the impairment charge of R8 million/(R9 million) (2019: R7 million/(R7 million)).

Subsequent events
The impairment assessments were performed using forecasts prepared based on information known at 29 February 2020. Refer to  
Note 3.1 and 20.2 for details of the impact of the subsequent events related to the COVID-19 global pandemic.

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
for the year ended 29 February 2020
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2020
R000

2019 
R000

8 Intangible assets
Opening balance 2 179 770 2 547 845
Additions 21 524 18 144
Foreign currency translation 100 106 247 506
Disposals (2 864) (7 032)
Transfer to property, plant and equipment – (26 985)
Amortisation (23 641) (26 576)
Impairment – (573 132)

Closing balance 2 274 895 2 179 770

Impairment
The GBK business acquired in October 2016 was assessed as a cash-generating unit. The goodwill and brand value which arose on the 
acquisition of the business was allocated to this cash-generating unit’s carrying amount for the purpose of the impairment assessment.

The recoverable amount of the cash-generating unit was determined on the basis of fair value less cost to sell, which amounted to 
R1.5 billion (2019: R1.4 billion). The fair value used in determining the recoverable amount of the cash-generating unit is based on an 
income approach valuation method including a present value discounting technique using Level 3 inputs. The carrying amount of the 
cash-generating unit is R1.4 billion (2019: R1.4 billion).

Key assumptions used in the valuation includes the probability that the cash-generating unit will achieve the set long-term profit 
forecasts which includes like-for-like growth rates, the discount rate applied in arriving at the fair value and the store roll out plan. 
The assumed profitability was based on anticipated performances but adjusted for expected growth and the continued benefit 
of reduced rentals arising from the CVA.

Like-for-like growth rates has been based on current and expected economic conditions at 29 February 2020. The discount 
rate is determined based on market rates at year-end and observable inputs, adjusted for risk associated with the business.

The future profits were forecast over a period of 10 years applying a like-for-like sales growth rate of between 0% and 3% 
(2019: between 1% and 3%) over the 10 year period. A long-term growth rate of 2% (2019: 2%) was set for the years subsequent 
to the forecast. A discount rate of 10.2% (2019: 10.1%) was applied.

No impairment (2019: R573 million) was recognised during the financial year. In the prior year R47 million of the impairment related to 
goodwill and R526 million related to the brand.

Sensitivity analysis on fair value less costs to sell
An increase/(decrease) of 1% in the discount rate will result in a decrease/(increase) in the recoverable amount of R258 million/
(R339 million) (2019: R340 million/(R258 million)).

An increase/(decrease) in the like-for-like growth of 1% in the forecast sales will result in an increase/(decrease) in the recoverable 
amount of R709 million/(R655 million) (2019: R481 million/(R484 million)).

An increase/(decrease) of one store per year in the roll-out plan results in an increase/(decrease) in the recoverable amount of 
R150 million/(R78 million) (2019: R124 million/(R121 million)).

Changes in key assumptions, as well as the actual cash flows achieved compared to those forecast could have resulted in further 
impairments in the GBK business. The model was reliant on a certain level of economic recovery post-Brexit and the achievement 
of the turnaround strategy over the long-term.

Subsequent events
The impairment assessments were performed using forecasts prepared based on information known at 29 February 2020. Refer to  
Note 3.1 and 20.2 for details of the impact of the subsequent events related to the COVID-19 global pandemic.

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
for the year ended 29 February 2020
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2020
R000

2019 
R000

9 Assets and liabilities held for sale
Property, plant and equipment – 31 152
Trade and other receivables – 3 239
Cash and cash equivalents – 959

Assets held for sale – 35 350

Lease liabilities – 1 014
Trade and other payables – 691

Liabilities held for sale – 1 705

The assets and liabilities held for sale related to the Coega Concentrate Tomato Paste Plant. The sale of Coega Concentrate was 
concluded effective 1 October 2019.

2020

R000

2019 
Restated* 

R000

10 Revenue
Sale of goods 4 478 560 4 446 514
Services rendered, franchise and restaurant revenue 2 718 922 2 736 168
Marketing funds** 582 833 541 948

Total 7 780 315 7 724 630

* Refer to Note 21 for details on the restatement.
** Marketing funds relate to funds contributed by franchisees for the various brands across the Group and are administered in line with the Consumer Protection Act (CPA). These were 

previously accounted for net of the related costs. Refer to Note 21. Further analysis of revenue is provided in the primary (business units) and secondary (geographical) segment report 
based on the information reviewed by the chief operating decision maker.

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
for the year ended 29 February 2020
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2020 2019

Note

Gross
amount

R000

Income 
tax

R000
Net

R000

Gross
amount

R000

Income 
tax

R000

Restated*
Net

R000

11 Basic and headline earnings/
(loss) per share

11.1 Basic earnings/(loss) per share
Profit/(loss) attributable to equity holders of Famous 
Brands Limited 362 264 – 362 264 (483 593) – (483 593)

Basic and diluted earnings/(loss) 362 264 – 362 264 (483 593) – (483 593)

Basic earnings/(loss) per share (cents)
Basic 362 (484)
Diluted 361 (482)

11.2 Headline earnings per share
Basic earnings/(loss) 11.1 362 264 – 362 264 (483 593) – (483 593)
Adjustments: 55 890 (822) 55 068 899 623 (100 020) 799 603

Loss on disposal of property, plant and equipment 2 937 (822) 2 115 198 (55) 143
Impairment 52 953 – 52 953 899 425 (99 965) 799 460

Headline earnings 418 154 (822) 417 332 416 030 (100 020) 316 010

Headline earnings per share (cents)
Basic 417 316
Diluted 416 315

* Refer to Note 21 for details on the restatement.

2020
R000

2019 
R000

12 Non-operational items
Impairment* 52 953 899 425
Once-off Company Voluntary Agreement (CVA) related costs** – 17 223

52 953 916 648

* Comprising an impairment of R53 million (2019: R874 million) related to the GBK UK business and an impairment of Rnil (2019: R25 million) related to By Word of Mouth. Impairment 
is not deductible for tax purposes. This has an impact on Group’s effective tax rate.

** Professional fees and redundancy costs incurred in F2019.

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
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2020

R000

2019 
Restated*

R000

13 Net finance costs
Finance costs
Interest on borrowings 169 457 243 641
Interest on put option liabilities 8 232 6 230
Interest on lease liabilities 77 109 –
Other interest costs 10 777 39 278

265 575 289 149

Finance income
Interest from lease receivables 6 064 –
Interest from bank deposits 33 800 57 845
Other interest income 7 029 3 252

46 893 61 097

* Refer to Note 21 for details on the restatement.

14 Related party transactions
The Group entered into various sale and purchase transactions with related parties, in the ordinary course of business, on an arm’s 
length basis. The nature of related party transactions is consistent with those reported previously.

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
for the year ended 29 February 2020
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15 Financial instruments
Accounting classifications and fair values
The table below sets out the Group’s classification of each class of financial assets and liabilities, as well as a comparison to their fair 
values. The different fair value levels are described below:

Level 1: quoted prices (adjusted) in active markets for identical assets or liabilities that the Group can access at the measurement date.
Level 2: inputs other than quoted prices included within level 1 that are observable for the asset or liability, either directly or indirectly.
Level 3: unobservable inputs for the asset or liability.

Level

2020

R000

2019 
Restated*

R000

Financial assets
Measured at amortised cost:
Trade and other receivables 610 374 619 574
Cash and cash equivalents 486 257 453 765
Derivative financial instruments 1 783 –

1 098 414 1 073 339

Financial liabilities
Measured at amortised cost:
Trade and other payables 684 181 649 220
Shareholders for dividends 2 423 2 195
Lease liabilities 1 383 240 5 785
Non-controlling shareholder loans 601 2 500
Borrowings 1 677 437 2 113 702
Fair value through profit or loss:
Derivative financial instruments (put options over non-controlling interests) 3 104 295 105 783
Derivative financial instruments (foreign currency swaps and foreign 
exchange contracts) 2 120 613
Fair value through other comprehensive income:
Derivative financial instruments (interest-rate swaps) 2 21 620 11 797

3 873 917 2 891 595

* Refer to Note 21 for details on the restatement.

The carrying amounts of financial assets and liabilities are considered to approximate the fair values.

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
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15 Financial instruments continued
Level 3 sensitivity information
The fair values of the level 3 financial liabilities of R104 million (2019: R106 million) were determined by applying an income approach 
valuation method including a present value discount technique. The fair value measurement includes inputs that are not observable in 
the market. Key assumptions used in the valuation of these instruments include the probability of achieving set profit targets and the 
interest rates. An increase/(decrease) of 1% in the interest rate would result in decrease/(increase) of Rnil (2019: R4 million). An increase/
(decrease) of 10% in the profit forecasts would result in an increase/(decrease) of R10 million (2019: R10 million). The profit forecast has 
been determined based on information known as at reporting date. Refer to Note 20 for details of subsequent events.

Movements in level 3 financial instruments carried at fair value
The following tables illustrate the movements during the year of level 3 financial instruments carried at fair value:

2020

R000

2019 
Restated*

R000

Carrying value at beginning of the year 105 783 176 186
Unwinding of discount 8 232 6 230
Derecognition through equity (9 173) (89 168)
Settlement of put option* – (23 374)
Remeasurement (547) 35 909

Carrying value at end of the year 104 295 105 783

* The settlement of put option related to the exercise of a put option by a minority shareholder of one of the Group’s subsidiaries.

16 UK Business Segmental Results
The table below sets out the performance of the UK Business Segment in GBP and ZAR respectively.

2020 2019 
% 

change

Revenue GBP000 75 524 86 678 (13)
Operating profit/(loss) GBP000 630 (3 614) 117
Operating profit/(loss) margin % 0.8 (4.2) 5.0

Revenue R000 1 407 170 1 544 229 (9)
Operating profit/(loss) R000 11 727 (64 390) 118
Operating profit/(loss) margin % 0.8 (4.2) 5.0

NOTES TO THE SUMMARISED CONSOLIDATED FINANCIAL STATEMENTS CONTINUED
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Interest rate

Currency
Maturity

Date Nature Margin % Rate
2020

%
2019

%
2020
R000

2019
R000

17 Borrowings
Unsecured
Long-term borrowings 1 655 630 2 088 098
Short-term portion of 
borrowings 21 807 25 604

1 677 437 2 113 702

Interest is paid quarterly in 
arrears.
The Company has unlimited 
borrowing powers in terms of its 
Memorandum of Incorporation.
Terms of repayment

Loan facility: 3-year bullet ZAR Dec-21 variable 1.60
3-month 

JIBAR 6.80 7.15 600 000 600 000

Loan facility: 4-year bullet ZAR Dec-22 variable 1.70
3-month 

JIBAR 6.80 7.15 850 000 850 000
Loan facility: 5-year revolving 
facility ZAR Dec-23 variable 1.70

3-month 
JIBAR 6.80 7.15 207 169 637 169

1 657 169 2 087 169
Transaction costs (2 468) (3 398)
Interest accrued 22 736 29 931

1 677 437 2 113 702

Maturity analysis
Payable within 1 year 21 807 25 604
Payable between 2 and 5 years 1 655 630 2 088 098

1 677 437 2 113 702

Sensitivity analysis
A change of 1% in interest rates at the reporting date would have increased/(decreased) profit or loss by R17 million (2019: R21 million).

Interest risk management
The Group utilises interest rate swap contracts to hedge its exposure to the variability of cash flows arising from unfavourable 
movements in interest rates.

Facilities
• Total ZAR overdraft facility in place: Rnil (2019: R380 million). Unutilised portion at year-end: Rnil (2019: R380 million), and

• the Group has a 5-year revolving loan facility of R970 million (2019: R970 million). Unutilised portion is R763 million (2019: R333 million) 
at year-end.

Refinancing subsequent to year-end
In March 2020 the Group refinanced the existing funding structure to align with the funding requirements of the business at the time 
and to manage liquidity risk. Refer to Note 20.1 for details.

Guarantees
Famous Brands Limited, Famous Brands Management Company (Pty) Ltd, Mugg and Bean Franchising (Pty) Ltd, Lamberts Bay Foods 
Limited, Famous Brands Logistics Company (Pty) Ltd, Creative Coffee Franchising (Pty) Ltd, Hawk Like Trade and Invest (Pty) Ltd and 
Vovo Telo Bakery and Cafe (Pty) Ltd have guaranteed in terms of the loan agreement: 

• Punctual performance by the Group of amounts due in the agreement,

• immediate payment of amounts due which the Group has not paid, and

• to indemnify the lender against any cost, loss or liability it incurs as a result of the Group not paying amounts that are due.

Transaction costs
• The unamortised portion of transaction costs related to the refinanced loan facility amount to R2 million (2019: R3 million).
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18 Capital management
The Group’s objectives when managing capital are to safeguard the Group’s ability to continue as a going concern, to provide 
sustainable returns for shareholders, benefits for other stakeholders and to maintain, over time, an optimal structure to reduce the cost 
of capital.

The capital structure of the Group consists of Cash and cash equivalents, Borrowings (Note 17) and Equity as disclosed in the statement 
of financial position. There are no externally imposed capital requirements.

Financial covenants
The Group’s borrowings (refer Note 17) are subject to the following financial covenants, which the Group is in compliance with:

2020 2019 

Debt to EBITDA <2.50 <2.50
Interest cover >3.00 >3.00

Gearing
The Group’s gearing ratio is set out below:

2020
R000

2019
R000 

Borrowings 1 677 437 2 113 702
Lease liabilities 1 383 240 68 977
Cash and cash equivalents* (486 257) (454 724)

Net debt 2 574 420 1 727 955
Equity 1 800 392 1 527 529

Gearing ratio** (%) 143.0 113.1

*  Cash and cash equivalents includes Rnil (2019: R1 million) in assets held for sale, refer to Note 9. Restricted cash balances of R40 million (2019: R5 million) are included in cash and 
cash equivalents.

**  Calculated as Net debt divided by Equity.

Refer to Note 3.2 for key judgements on the ability to continue as a going concern and Note 20.1 for subsequent events.

19 Contingent liabilities
The Group’s borrowings are unsecured, no pledges have been issued.

The Company and its South African subsidiaries have issued an unlimited suretyship in favour of First Rand Bank Limited to secure the 
banking facilities entered into by certain subsidiary companies.

Guarantees issued by banks in favour of trade creditors totalled R8 million (2019: R9 million).

Refer to Note 17 for other guarantees and facilities in the Group.
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20 Subsequent events
20.1 Refinanced debt structure

Management’s negotiations with the Group’s primary lender regarding a more appropriate debt finance structure at the time were 
successfully concluded on 13 March 2020. Details of the new debt finance structure are set out below.

Interest rate

Loan Facility Maturity Nature Margin % Rate Facility

A: Amortising loan Feb-21 Variable 1.50 3-month JIBAR ZAR 150 million
B: Amortising loan Feb-22 Variable 1.60 3-month JIBAR ZAR 150 million
C: Amortising loan Feb-23 Variable 1.70 3-month JIBAR ZAR 150 million
D: Amortising loan Feb-24 Variable 1.80 3-month JIBAR ZAR 400 million
E: Revolving Credit Facility Feb-24 Variable 1.90 3-month JIBAR ZAR 760 million

The debt covenants were concluded at the same level as the previous debt structure. The Group’s debt covenants are actively 
monitored internally on an ongoing basis.

Subsequent to 13 March 2020, management secured a further 12-month facility of R300 million at prime interest rate of 7.75%, which 
is subject to the same debt covenants as the structure concluded on the 13 March 2020 detailed in the table above.

The debt covenants on the refinanced structure and other measures will be measured for reporting purposes at the end of August 2020, 
aligned with the Group’s half-year reporting period. Furthermore, discussions with the Group’s primary lender, necessitated by the 
COVID-19 global pandemic regarding the Group’s future maturity profile and covenants have been positive and will be considered 
ahead of publication of the interim results for the period ending 31 August 2020. Refer to Note 3.2.

20.2 COVID-19 global pandemic related lockdowns
As disclosed in Note 3.1, management has assessed the COVID-19 global pandemic, most specifically the effect of the lockdown, as 
being a non-adjusting post-balance sheet event for the reporting period based on the timing of the various lockdowns implemented 
in the Group’s respective trading markets, all of which occurred after the Group’s reporting date, being 29 February 2020.

For the duration of the various lockdowns across our trading markets in SA, AME, UK and Ireland, the Group did not generate material 
revenue; accordingly, the Group’s earnings for the financial year ending 28 February 2021 are expected to be negatively impacted. In 
light of the general uncertainty related to the macro-economic impact of the COVID-19 global pandemic, it is not possible to quantify 
with accuracy the full impact of the COVID-19 global pandemic on the business. Refer to commentary under the headings Performance 
subsequent to reporting date, Looking forward and Prospects.

20.3 Non-adjusting post-balance sheet events
Impairment of the Group’s GBK investment
GBK
In the SENS announcement published on 2 April 2020, shareholders were advised of the Board’s decision to not provide further 
financial assistance to the GBK business. Shareholders were further cautioned that this decision may result in an impairment of the 
full value of the Group’s investment in GBK.

The cautionary was subsequently renewed on Wednesday, 20 May 2020, as deliberations in respect of the matter are still in progress. As 
at 29 February 2020 the carrying  value of GBK’s cash generating unit was GBP 119 million, which is gross of IFRS 16 lease liabilities of 
GBP51 million. 
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20 Subsequent events continued
20.3 Non-adjusting post-balance sheet events continued

Impairment of the Group’s GBK investment continued
GBK continued
While not impacting on the Group’s ability to continue as a going concern into the foreseeable future, shareholders are advised that in 
light of the UK lockdown and the Board’s decision not to provide further financial assistance to GBK, there is material uncertainty 
surrounding GBK’s ability to continue as a going concern into the foreseeable future.  

Impairment of the Group’s investments in associates
UAC Restaurant Limited (UACR)
The Group holds a 49% stake in UACR, a subsidiary of UAC of Nigeria plc (UACN). UACN is a leading diversified conglomerate with 
operations in foods, paints, logistics and real estate, listed on the Nigerian Stock Exchange. During the financial year ended 
28 February 2017, in light of the difficult economic climate in Nigeria, and the introduction of a flexible exchange rate policy and 
subsequent devaluation of the Naira, the Group recognised a R20 million impairment on its investment in the UACR business. It is 
anticipated that the COVID-19 global pandemic is likely to have an adverse impact on Nigeria’s economic outlook. Accordingly, the 
Board anticipates that a further impairment of the Group’s investment in UACR may be required during the financial year ending 28 
February 2021. The amount of the impairment will be quantified in the new financial year as it is not possible at this stage to reliably 
estimate the impact of the COVID-19 global pandemic on the investment.

It’s a Matter of Taste (Pty) Ltd (BWOM)
The Group purchased a 49.9% stake in BWOM, a multi-awarded commercial catering company, at a cost of R51 million during the 
financial year ended 28 February 2017. An impairment of R25.5 million was recognised against the investment during the year ended 
28 February 2019 due to losses incurred in the business. Due to the impact of the COVID-19 global pandemic on the business, the 
Board anticipates that a further impairment may be required during the financial year ending 28 February 2021. The amount of the 
impairment will be quantified in the new financial year as it is not possible at this stage to reliably estimate the impact of the COVID-19 
global pandemic on the investment.

Expected Credit Loss (ECL)
IFRS 9 Financial Instruments requires an entity to determine a provision for doubtful debt (i.e. a loss allowance) based on ECLs (including 
forward looking information). As the COVID-19 global pandemic was assessed to be a non-adjusting post-balance sheet event 
throughout the Group’s operations for the period ended 29 February 2020, only information available as at 29 February 2020 was 
considered in determining the loss allowances for the current year.

Historically, the Group’s loss allowance as a percentage of trade receivables has been low; it is anticipated that the impact of the 
COVID-19 global pandemic may increase loss allowances for the year ending 28 February 2021. It is not possible at this stage to 
quantify the impact of the COVID-19 global pandemic on the Group’s loss allowance in light of the uncertainties surrounding how the 
COVID-19 global pandemic will affect our franchisees’ ability to recover and service their debts as before.

Assets supported by forward looking information
The COVID-19 global pandemic may have an impact on other balances that are supported by forward looking information, such as  
IFRS 16 right-of-use assets, investments in subsidiaries and associates, deferred tax assets and inventories. In light of the uncertainties 
surrounding the impact of the COVID-19 global pandemic on the economies in which the Group operates, it is not practical at this 
stage to quantify the extent of the financial impact.
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21 Restatement of comparatives
The restatement relates to franchise marketing funds. In terms of its agreements with franchisees, the Group collects marketing levies 
from its franchisees to support marketing activities of the related brands. Thereafter, the Group manages the marketing funds collected 
and has a legal and statutory duty to report back to franchisees, in line with the Consumer Protection Act, No 68 of 2008 (Consumer 
Protection Act), on how the funds were utilised. Consequently the Group viewed itself as acting in the capacity of an agent with respect 
to the marketing funds, and the accounting treatment was in accordance with that understanding. The agency-based accounting 
treatment resulted in the inflows and expenditures associated with these marketing funds being recognised solely on the statement of 
financial position, resulting in the recognition of a net asset or liability at reporting date, and had no impact on the Group’s reported 
profit or loss.

In the current period, the Group received legal advice which concluded that the marketing funds do not legally belong to franchisees, 
notwithstanding that the Group retains the legal and statutory obligation to report on the use and management thereof. This 
clarification of the legal position resulted in the Group re-assessing its previous accounting treatment of marketing funds. The result of 
that review is that management has concluded that the previous accounting treatment was incorrect.

The impact of the clarified legal position on the application of IFRS 15 Revenue from Contracts with Customers is that the marketing fund 
fees due from the franchisees should be recognised as revenue earned by the Group together with the other franchise fees earned, 
being part of the same performance obligation. Expenditures incurred utilising the marketing funds are recognised as expenses of the 
Group. Compared to the previous accounting, the result of the revised accounting treatment is that any differences in the timing 
between the recognition of franchise fee revenues (including marketing fees), and the recognition of marketing fund expenditures 
incurred, could result in increases or decreases in net profit in a given reporting period, which outcome would not have occurred 
previously.

Any unspent marketing funds (which per the Consumer Protection Act are held in separately designated bank accounts from the rest 
of the Group’s funds) still held by the Group at reporting date are denoted as “restricted cash” to indicate that these are funds to which 
the Group does not have unfettered discretion with respect to its use in the normal course of business.

The marketing funds will be accrued in the statement of financial position to the extent funds have been received from the franchisee 
and it is unspent at the end of the period and to the extent that there is overexpenditure, which will be recovered from future 
marketing receipts, this is expensed in profit or loss.
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21 Restatement of comparatives continued
Consolidated statement of profit or loss and other comprehensive income
for the year ended 28 February 2019

Audited
28 February 

2019 
R000

Adjustment
Marketing

Funds
R000

Restated
28 February 

2019 
R000

Revenue 7 179 536 545 094 7 724 630
Cost of sales (3 592 399) – (3 592 399)

Gross profit 3 587 137 545 094 4 132 231
Selling and administrative expenses (2 737 463) (547 794) (3 285 257)

Operating profit before non-operational items 849 674 (2 700) 846 974
Non-operational items (916 648) – (916 648)

Operating loss including non-operational items (66 974) (2 700) (69 674)
Net finance costs (225 634) (2 418) (228 052)

Finance costs (285 008) (4 141) (289 149)
Finance income 59 374 1 723 61 097

Share of profit of associates 4 479 – 4 479

Loss before tax (288 129) (5 118) (293 247)
Tax (134 414) 1 311 (133 103)

Loss for the year (422 543) (3 807) (426 350)

Other comprehensive income, net of tax:
Exchange differences on translating foreign operations 281 672 – 281 672

Pre-tax exchange differences on translating foreign 324 178 – 324 178
Tax effect on exchange differences on translating (42 506) – (42 506)

Movement in hedge accounting reserve 155 – 155

Effective portion of fair value changes of cash flow hedges 215 – 215
Tax on movement in hedge accounting reserve (60) – (60)

Total comprehensive loss for the year (140 716) (3 807) (144 523)

Loss for the year attributable to:
Owners of Famous Brands Limited (480 400) (3 193) (483 593)
Non-controlling interests 57 857 (614) 57 243

(422 543) (3 807) (426 350)

Total comprehensive loss attributable to:
Owners of Famous Brands Limited (198 573) (3 193) (201 766)
Non-controlling interests 57 857 (614) 57 243

(140 716) (3 807) (144 523)

Basic loss per share (cents)
Basic (480) (4) (484)
Diluted (479) (3) (482)
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21 Restatement of comparatives continued
Consolidated statement of financial position
for the year ended 28 February 2019

2019 2018

Audited
28 Feb

2019
R000

Adjustment
Marketing 

Funds
R000

Restated
28 Feb

2019
R000

Audited
28 Feb

2018
R000

Adjustment
Marketing 

Funds
R000

Restated
28 Feb

2018
R000

ASSETS
679 702 (9 267) 670 435 685 009 (5 460) 679 549

Deferred tax asset 11 630 2 885 14 515 14 569 1 575 16 144
Trade and other receivables 668 072 (12 152) 655 920 670 440 (7 035) 663 405

Other assets 4 289 498 – 4 289 498 5 220 782 – 5 220 782

Total assets 4 969 200 (9 267) 4 959 933 5 905 791 (5 460) 5 900 331

EQUITY AND LIABILITIES
Capital and reserves 398 211 – 398 211 (18 946) – (18 946)
Retained earnings 1 023 383 (7 795) 1 015 588 1 524 544 (4 602) 1 519 942

Equity attributable to owners of Famous Brands Limited 1 421 594 (7 795) 1 413 799 1 505 598 (4 602) 1 500 996
Non-controlling interests 115 202 (1 472) 113 730 126 429 (858) 125 571

Total equity 1 536 796 (9 267) 1 527 529 1 632 027 (5 460) 1 626 567

Other liabilities 3 432 404 – 3 432 404 4 273 764 – 4 273 764

Total liabilities 3 432 404 – 3 432 404 4 273 764 – 4 273 764

Total equity and liabilities 4 969 200 (9 267) 4 959 933 5 905 791 (5 460) 5 900 331

Consolidated statement of cash flows
2019

Audited
28 Feb

2019
R000

Adjustment
Marketing 

Funds
R000

Restated
28 Feb

2019
R000

Cash generated before changes in working capital  1 055 882  (2 700)  1 053 182 
Decrease in receivables  11 651  2 700  14 351 

Primary (business units) and secondary (geographical) segment report
2019

Audited
28 Feb

2019
R000

Adjustment
Marketing 

Funds
R000

Restated
28 Feb

2019
R000

Revenue
Marketing funds –  541 948  541 948 
AME  269 788  3 146  272 934 

Operating profit before non-operational items
Marketing funds –  2 700  2 700 
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for the year ended 29 February 2020 SHAREHOLDER 
SPREAD

2020 2019

Number
of share-

holders

% of
total

share-
holdings

Number
of shares

% of
issued
capital

Number
of share-

holders

% of
total

share-
holdings

Number
of shares

% of
issued
capital

1 – 10 000 4 432 92.43 3 940 583 3.93 5 126 93.08 1 843 807 1.84
10 001 – 50 000 211 4.40 4 727 046 4.72 232 4.21 5 080 000 5.08
50 001 – 100 000 38 0.79 2 507 149 2.50 38 0.69 2 689 469 2.69
100 001 – 1 000 000 96 2.00 34 841 052 34.78 89 1.62 31 008 953 30.99
Over 1 000 000 18 0.38 54 170 228 54.07 22 0.40 59 443 990 59.40

Total 4 795 100.00 100 186 058 100.00 5 507 100.00 100 066 219 100.00

Distribution of 
Shareholders
Individuals 3 944 82.25 20 979 114 20.94 4 470 81.17 22 459,998 22.45
Insurance Companies 9 0.19 1 181 098 1.18 10 0.18 428 555 0.43
Investment Trusts 274 5.71 7 644 852 7.63 371 6.74 8 835 101 8.83
Other Companies and Corporate Bodies 568 11.85 70 380 994 70.25 654 11.87 67 752 789 67.71
Sovereign Funds – – – – 2 0.04 589 776 0.58

Total 4 795 100.00 100 186 058 100.00 5 507 100.00 100 066 219 100.00

Shareholder type
Non-public shareholders 23 0.48 23 645 580 23.60 18 0.33 24 777 246 24.76

Directors and Associates (Direct) 9 0.19 13 758 117 13.73 6 0.11 14 613 863 14.60
Directors and Associates (Indirect) 14 0.29 9 887 463 9.87 12 0.22 10 163 383 10.16

Public shareholders 4 772 99.52 76 540 478 76.40 5 489 99.67 75 288 973 75.24

Total 4 795 100.00 100 186 058 100.00 5 507 100.00 100 066 219 100.00

Fund managers greater 
than 5% of the issued 
shares
Coronation Fund Managers 26 117 658 26.07 17 357 866 17.35
Public Investment Corporation 9 312 345 9.30 9 053 910 9.05
BMO LGM Asset Management Group 8 021 206 8.01 9 956 335 9.95

Total 43 451 209 43.38 36 368 111 36.35

Direct and indirect 
beneficial shareholders 
greater than 5% of the 
issued shares (excluding 
directors)
Coronation Fund Managers 14 341 846 14.32 10 445 681 10.44
Government Employees Pension Fund 10 818 519 10.80 10 677 270 10.67
BMO LGM Asset Management Group 8 021 206 8.01 9 956 335 9.95
Halamandaris Theofanis Mr 7 017 598 7.00 7 017 598 7.01
Panis Trust 6 828 955 6.82 6 828 955 6.82

Total 47 028 124 46.95 44 925 839 44.89

Total number of 
shareholdings 4 795 5 507

Total number of shares in 
issue 100 186 058 100 066 219


